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City of the Future
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Disruptive Technology & Innovation




TECHNOLOGY ACCELERATION: %

A PROFOUND SYSTEMIC SHIFT

Connectivity
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SO WHAT? - BLURRING
BOUNDARIES THAT MATTER!

b

\ Industries ) Physical &

\ & sectors /

/ Developed

internal Humans & ! é\ digital

costs & i —— emergin
benefits machines _economies

,/ . Between
Paid worl‘i\\ f Products \&wnhln /—\_’/

firms
&_ S 'x services L. . Large & small
passionsy ‘ P “\rgamzatlons

Public & Producers &

/
private Scientific & ,\Iconsumers P

tech nological ’_,:" borders
domains ' .

Deloitte.




PHYSICAL AND DIGITAL
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HUMAN AND MACHINE
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NEW ECOSYSTEMS
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Multi-platform Retailing




INDUSTRY SNAPSHOT

¢ Year-end 2015 property data results showing healthy returns across key metrics including

occupancy rates, net operating income, base rents, cap rates and construction value.

» Shopping center occupancy
rates reached 93.2% at the
end of in Q4 2015-the highest
level since Q4 2007.

U.S. OCCUPANCY RATES, ALL SHOPPING CENTERS

U.S. NET OPERATING INCOME, ALL SHOPPING CENTERS

Net operating income (NOI),
a key indicator of strength, saw
healthy year-over-year gains
with a 6.4% increase from
2014 in the shopping center
sector—and a 26% increase
from 2010.

» Shopping center base rents

rose 6.4% year-over-year in
2015, the fourth consecutive
annual gain and a 23.1%
increase from five years ago in
2010.

U.5. BASE RENT, ALL SHOPPING CENTERS




E-COMMERCE

¢ While e-commerce sales seem to be rapidly rising, the rate at which e-commerce is growing is
actually declining

E-Commerce Growth Rate

Estimated Quarterly U.S. Retail E-commerce Sales as a Percent of Total Quarterly Retail Sales:
15t Quarter 2006 - 4th Quarter 2015
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CLICKS VS. BRICKS

Not quite the battle you might think.

In 2015, online retail
sales totaled $341.7
billion, which accounts
for 7.3% of total retail
sales.

In-store sales totaled
$4.35 trillion, which
accounts for 92.7% of
total retail sales.
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E-COMMERCE

Source: U.S. Census Bureau

IN-STORE




CLICKS TO BRICKS
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AMAZON?!

The future of e-commerce: bricks and
mortar amazon books

Amazon leads the way into the real world as online real estate - once heralded as
the next frontier for retail - becomes crowded and expensive

Amazon to open 2nd physical bookstore, this
one in Southern California

TECHNOLOGY

How Amazon Could Reinvent the Brick-and-mortar
Store Experience

Amazon bets on universities as its brick-and-
mortar expansion continues




CLICKS AND BRICKS
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CENVERSE

Made by you

~ e

=]
€N’

Vo

— B P

C — .
2




EXPERIENTIAL

STORYNYC |

M v
I = » 3

P S RETAIL

Brookfield Plaﬁ

{3
¢ ATIssm '
I LeEois

- e 0, o
—~ [ e

— -“—L\H-_ — A
TOMS Shoes flagship store, Venm“




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Technology Acceleration: A Profound Systemic Shift
	So What? - Blurring Boundaries that Matter!
	Physical and Digital
	Human and Machine
	New Ecosystems
	Slide Number 9
	INDUSTRY SNAPSHOT
	E-COMMERCE
	Slide Number 12
	CLICKS TO BRICKS
	Slide Number 14
	CLICKS AND BRICKS
	Slide Number 16
	EXPERIENTIAL�RETAIL

